| Mina Trentai Dos Na Liheslaturan Gudhan

Resolutions Log Sheet

extending a sincere Un Dangkolo Na Si Yu’os Ma’ase to
GVB for its commitment and dedication to marketing
and promoting the beauty and culture of our island of
Guam to the world.

Committee
/
Resolution Date of Date Ofc
No. Sponsor Title Date Intro |Presentation| Referred Referred | Date Adopted

T. R. Mufia Barnes Relative to recognizing and congratulating the Guam| 02/18/15 02/26/15 02/18/15
B.J.F. Cruz Visitors Bureau (GVB) Marketing Department on its| 2:03 p.m. 10:00 a.m.
Judith T. Won Pat, Ed.D. achievement of being named the Governor’s 2014

13-33 (L) Frank F. Blas Jr. Magpro Unit of the Year Award; and to further
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Relarive 1o recognizing and congrztulating the Guam Visitors Bureau (GVB) Marketing Deparonent on
it achievement of being named as the Governor's 2014 Magpro “Unit of the Year™; and to further
extending a sincere Un Ddpgdoio Wa 8 Yu'os Ma'dse’ o GVB for im commitment wod dedicatdon to
marketing and promoting the beauty and culture of our istand of Guam to the world.

BE IT RESOLVED BY | MINATRENTAI TRES NA LTHESLATURAN GUAHAN:

WHEREAS, the MagPro Awards bs 4 povernment-wide cmployec recognition program within the Bxeconve Branch of the govermement of Guan, which o
the highest andd st compeotive cmphiee awands program bextowed by T Maye'laboe Gadion (the Gavernar of Guam); and whick showcases the ounianding
cmplryees @l programe of the gorermnment of Guam. The Guam Visitors Burcau (GYB} Marketing Deparment was nominated for “Unit of the Year™ umder the
category of Small Department/ Ageney; and

WHEREAS, 1he GVB Mackeging Dupartment works diigendly 1o arengthen the relacionship with taved industey partnens by organiring diverse prgrama,
inchuding eles incentives and partiopation m nurem i in cote markets, indwling Japan, Koees, Russis, Ching, Hong Kong, Tsiwen, North America, amd the
Vhiltppines ant

WHEREAS, the GYH Marketing Deparmment worka 10 mercase Guam's ondine prosence 1o consumers by wieny search cigine optimizaton mcties, such as
comnsumer web promotion -, kevword searches, and Mogring on megor websdter; snd

WHEREAS, the GVR Marketng Depirtoment promoms the besuty of Guam thrmagh locoon shooting of pogrular toleviboon dramd wones, e, and
ieatuse videos for sach cose maskes; amd generated valuable exponure o largeted audiencos of general consumers; and

WHEREAS, the GVH Marketing Department works to Jeverage popular conssmer products with Guam's messaging to tave through online grromunions o
produce equites af lomilisr brands with Gusi's beand, 2nd

WHEREAS, the (VB Mackting Deparoment & an incredible ream of parsionace individuals dedicated 1o buiding and strengthening relationahipr with
travel indusery pastnere, ineresing Guam's oaline presence 1o consuineny, and posnatmg the beauty of Guam in core mackets, inchnding Japen, Korea, China,
Ruaasia, Hong Kong, Tarwan, North Amenca, and the Philippines; and

WHEREAS, the GVB Markctng Depariment carnes the tremenidouss nesponsibiliy of growing andd divensifying Guam's tourkun base by delivedny fresh
weas e elfective strarcgen for grimacting vistors o Guam asd increasing revenue streams into owr ishand One of these marketing amaregics was the
devdipment of the Shop Guam Festival, Guar's first global svedin cooperadve snarketing campaigh. The carnpaign was z pheanmenal succrss aod perserated 2n
unprecodented B4 Midlioa Dollen in medi ciposare for Gueme The Shop Guam Festral, now i s 39 yzir, ax sice beooeme as annul GV sgnateee cvent
andl wak awarded the 2014 Paafic Asa Tavel Assocuton Gold Award for Markeung Modia-Consumer T'raved Brochure; and

WHEREAS, m 2013, the Chinese travel masket proved to be the fanest growing visitor segment in the wurdd and the GVB Markening Deparunent was
cammitted to strengrhening it engagemnent with she China marker. The Deparrments efforts ta madet Guun 4 an attsetve wodd-class aoort in Chin resalted
i a 19 pescont incrone in Chinese vivdtor arovaly The sane agpresive markotnyg and eehitmnahip strengtheneny wad mimored in the Russm masker, which saw
an Gutatinding 1.3 percent ncrease m viator aorivals with 6,13 Rl viatses m FY 2003, far cxcendng the Deparament’s goal to schieve 5,000 Riokian
vintors i FY 2013; and

WHEREAS, the (VB Macketing Depretment wodd redentensly to miine and entenee Guam’s mieosaional o brand by slennfymg wnkpse travel
cxpencreen that can be leveragnd n marketwng sod promening Guam ro the workd Thie 8 microred by che groweh n Guam's overall rounst arnvels, which grew 2
percent m 2013 w133 miikon, up from 1.4 mallion in 2012 2013 @ ranked ax rhe 4% best year i Guarn's Gty (50) goar of tourkm; and

WHEREAS, rhe FY 2013 5V Makeung Dannmenr's Global Avand indudes “Mowr Romanoe Toar” - 278 Intemarioos) Travel Hxpa, Hong Kongs
“Best Boath Operaton” - 260 Xore Workd Travel Fais, Secul, Korea, “Best Fadklere Performance” - 26% Korez World Travd Fair, Scoud, Kores; ~“Beet Booth
Perfoomance” - 0% Taipes Internancmal Travel Fam, Tarwan “Bese Touttsen Office” - JATA Towrism Awands, Tolyo, Japan; md “PATA Gold Award-Marketng
MediaLZompunner Teavel Brochuee” - Pavific Adian Travel Asboemanion; and

WHEREAS, e GVB Markenny Depanrent continues o focus on the markets where Guam can foad and where i sz0b opportunitios for new growth, and
will continus o protrere Guam a3 2 mfe apd s fying wokd-clage destrmton; now theretore, be it

RESOLYED, that | MieaTromia Trar Na'Libwrizenan Gadtan does heseby, on hehalf of ihe people of Guam, cecogniee and rongrazabae 1he Guam Visitocs
Bareau (((VB) Maketng Deparumant on its achiovemnens of being named ar the 208 Goversor's MagPro “Unit of the Year™ and docs fursher extend a sineere
Liw Diuglals Na 57 Yu'ar Ma'die' to (GVB for it commitment and dedication ro marketing and promotng the besury and colrure of sur isdand of Guam w0 the
waosld; and be it further

BESOLVED, that the Spraker corsfy, amd the Legislanve Scoretaty afiest to, the aduption heveof, 20d that copics of the sanie be theraatier ansmitiad 1o
Pitar Lagyaiia, GVB Marketing Manager, to Jon Nathan P, Denight, GVB General Manager, and o the Honooble Hdwsend [ H. Cabvo, § Moage'laben St

DULY AND REGUELARLY ATMIPTED BY [ MINATRENTAL TRES NA LIHESIATURAN GUAHAN ON THE BT DAY OF FEBRUARY 215,

\_ -

TUDITIFT-WON PAT, EAD. TINA RO EMANIBARNES
Speaker Legidative Scoretary




I MINA'TRENTAI TRES NA LIHESLATURAN GUAHAN
2015 (FIRST) Regular Session

Resolution No. 13-33 (LS)

Introduced by: T. R. Muifia Barnes
B. LE. Cruz
Judith T. Won Pat, Ed.D.
Frank F. Blas, Jr.
T.C. Ada
V. Anthony Ada
FRANK B. AGUON, JR.
James V. Espaldon
Brant T. McCreadie
Tommy Morrison
R.J. Respicio
Dennis G. Rodriguez, Jr.
Michael F.QQ. San Nicolas
Mary Camacho Torres
N. B. Underwood, Ph.D.

Relative to recognizing and congratuiating the Guam
Visitors Bureau (GVB) Marketing Department on its
achievement of being named as the Governor’s 2014
Magpro “Unit of the Year”; and to further extending a
sincere Un Ddngkolo Na Si Yu'os Ma'ise’ to GVB for its
commitment and dedication to marketing and promoting
the beauty and culture of our island of Guam to the world.

1 BE IT RESOLVED BY I MINA'TRENTAI TRES NA LIHESLATURAN
2 GUAHAN:
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WHEREAS, the MagPro Awards is a government-wide employee recognition
program within the Executive Branch of the government of Guam, which is the
highest and most competitive employee awards program bestowed by [/ Maga'lahen
Guahan (the Governor of Guam); and which showcases the outstanding employees
and programs of the government of Guam. The Guam Visitors Bureau (GVB)
Marketing Department was nominated for “Unit of the Year” under the category of
Small Department/Agency; and

WHEREAS, the GVB Marketing Department works diligently to strengthen
the relationship with travel industry partners by organizing diverse programs,
including sales incentives and participation in tourism fairs in core markets, including
Japan, Korea, Russia, China, Hong Kong, Taiwan, North America, and the
Philippines; and

WHEREAS, the GVB Marketing Department works to increase Guam’s online
presence to consumers by using search engine optimization tactics, such as consumer
web promotion tie-ins, keyword searches, and blogging on major websites; and

WHEREAS, the GVB Marketing Department promotes the beauty of Guam
through location shooting of popular television drama series, music, and feature
videos for each core market; and generates valuable exposure to targeted audiences of
general consumers; and

WHEREAS, the GVB Marketing Department works to leverage popular
consumer products with Guam’s messaging to travel through online promotions to
produce equities of familiar brands with Guam’s brand; and

WHEREAS, the GVB Marketing Department is an incredible team of

passionate individuals dedicated to building and strengthening relationships with
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travel industry partners, increasing Guam’s online presence to consumers, and
promoting the beauty of Guam in core markets, including Japan, Korea, China,
Russia, Hong Kong, Taiwan, North America, and the Philippines; and

WHEREAS, the GVB Marketing Department carries the tremendous
responsibility of growing and diversifying Guam’s tourism base by delivering fresh
ideas and effective strategies for attracting visitors to Guam and increasing revenue
streams into our island. One of those marketing strategies was the development of the
Shop Guam Festival, Guam’s first global media cooperative marketing campaign. The
campaign was a phenomenal success and generated an unprecedented 8.4 Million
Dolilars in media exposure for Guam. The Shop Guam Festival, now in its 3 year, has
since become an annual GVB signature event and was awarded the 2014 Pacific Asia
Travel Association Gold Award for Marketing Media-Consumer Travel Brochure; and

WHEREAS, in 2013, the Chinese travel market proved to be the fastest
growing visitor segment in the world and the GVB Marketing Department was
committed to strengthening its engagement with the China Market. The Department’s
efforts to market Guam as an attractive world-class resort in China resulted in a 14.9
percent increase in Chinese visitor arrivals. The same aggressive marketing and
relationship strengthening was mirrored in the Russia market, which saw an
outstanding 109.3 percent increase in visitor arrivals with 6,134 Russian visitors in FY
2013, far exceeding the Department’s goal to achieve 5,000 Russian visitors in FY
2013; and

WHEREAS, the GVB Marketing Department works relentlessly to refine and
enhance Guam’s international tourism brand by identifying unique travel experiences

that can be leveraged in marketing and promoting Guam to the world. This is mirrored
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by the growth in Guam’s overall tourist arrivals, which grew 2 percent in 2013 to 1.33
million, up from 1.4 million in 2012. 2013 is ranked as the 4™ best year in Guam’s
fifty (50) years of tourism; and

WHEREAS, the FY 2013 GVB Marketing Department’s Global Awards
include: “Most Romantic Tour” - 27" International Travel Expo, Hong Kong; “Best
Booth Operation” - 26" Korea World Travel Fair, Seoul, Korea; “Best Folklore
Performance” - 26" Korea World Travel Fair, Seoul, Korea; “Best Booth
Performance” - 20" Taipei International Travel Fair, Taiwan; “Best Tourism Office” -
JATA Tourism Awards, Tokyo, Japan; and “PATA Gold Award-Marketing Media-
Consumer Travel Brochure” - Pacific Asian Travel Association; and

WHEREAS, the GVB Marketing Department continues to focus on the
markets where Guam can lead and where it sees opportunities for new growth, and
will continue to promote Guam as a safe and satistying world-class destination; now
therefore, be it

RESOLVED, that [ Mina'Trentai Tres Na Liheslaturan Guahan does hereby,
on behalf of the people of Guam, recognize and congratulate the Guam Visitors
Bureau (GVB) Marketing Department on its achievement of being named as the 2014
Governor’s MagPro “Unit of the Year”; and does further extend a sincere Un
Dangkolo Na Si Yu'os Ma'ase’ to GVB for its commitment and dedication to
marketing and promoting the beauty and culture of our island of Guam to the world;

and be it further

RESOLVED, that the Speaker certify, and the Legislative Secretary attest to,
the adoption hereof, and that copies of the same be thereafter transmitted to Pilar

Laguania, GVB Marketing Manager; to Jon Nathan P. Denight, GVB General
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Manager; and to the Honorable Edward 1.B. Calvo, I Maga'lahen Gudahan.

DULY AND REGULARLY ADOPTED BY I MINA'TRENTAI TRES NA
LIHESLATURAN GUAHAN ON THE 18" DAY OF FEBRUARY 2015.

- Fekicy .,,__m. 1‘\1‘ ,%:\
JUDITH T. WON PAT, Ed.D. TINA ROSE MUNA BARNES
Speaker Legislative Secretary





