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Rdarive to tecognizing ;;md conptuhiting the GUllln V~iton Bureau (GVB) Marlu:-ting Department on 
iti achievement or being namW M the' Governor'• 2014 ~gpro ... Unit of the Year"'; and to further 
ex~nding a 11incett Un DJng-kolo Na Si Yu'Oil Ma'tffi:' to GVB fut itt commitment llOd dcdi~ to 
marketing and promoting t:bc beauty and cultwC' of our iiLmd of Guam to the' worid. 

BE IT RESOLVED 8-Y 1 MINA TRENT Al TRES NA LTHESU.TURAN GuAHAN: 

WHEREAS, the M>i1;Pro ,\'"""dt< t> • ~e-IllJ1kCAf-w.Jc =rployc>e tL'<:O!_l;ruuon prognm wrtb.in cl>e F.iccun<1c Sr.nd:i uf the guvcrnmo:ru: of liltlrl;. wh>di "' 
the \uii;k"1 wJ m<l« rnmpcum-e <mployu •w:inl• pr"W"fTl t=!'-""cd hy I M~',:,,0,,,, G...i.t- (the Gcwe-rn<H uf Gllm!); :>n.J "'fuch •how<UC-. ihc <>UtllUll<ling 
=iploy<:-a :<rJJ progr°'m' of the !o;O•~ntofGuwi. TM Guun V>.ituu Bu1cau (GVB) 1-.tuktmg txp..mncnc wu nO<JUIUle<l f0< ~Urutoftho: Year" ur.dcc the 
c->IC'JI;'-")' of Snull ~1/Agcncy; :llld 

'IX-'HEREAS, the G\'B MMl«'ting b..-putmrot "''"*" ~t!y w wengtbro ck n:Ulio-<1<fup ,.,,m mv..J m.d""1ry P"'I""'" by org:>llli-n'I' J"·~...,- P"'h""''"'' 
~ ..k< !fl<'.cnm-n ~nil poutiop>!>l>n rn tnnmm bmo m c-o« rrurl<eto, indu<Jmg J•pm, Kc.....,., fluo;t::i, Ch>ta, [fo.,g Kong. T:11"""', North ,\n,,,ciu. mJ tr.. 
l'lultppma:; mJ 

WHERF--\S, ~ UV\-l /1-b,-J.:,etmg fl-qnrtmrnt ""-""'to n•u= Gl1W1':< oruinc prc=nc-o w coruunieu by u•mg >'-'Mdi. ~ opumrr.>tion tlffiC-', m.:h ._. 
om"= 1>1c-b p<O<tl<-.UOO ue-tttt, k~cl .c-uchn, .1ll<l N~ '"' ""118' ,,,et.,,,~; :tnd 

WHEREAS, <f>e GVFI ~<""'& Dqm<rn<:nt pwmUl:Cil the lx-:luty of Cium 1hnJ«ir,h k->0-tmn ™"""'II: of f'<'fl'-'Lu- tdc-n .... ,., r.h--.>.nU •<:»<>•, mu....:, mJ 
fe:.tw:e wk'-"' !0.:~h '''rt mo.rl<<t;:>n.<l~t"" v~l"""kc:.poru<c- u-, tul(<i<<l wd.«:nC<'< ofp;cn<or.iJ wnrumen; mJ 

WHF..RF.AS, t!uo G\'ll Mo.rkct:ing n~putm=t worl<• tu b·~T">."' popubt ro-nroma p<o<lcKt< wtth GU'1IT\'l ""-'•"41tng cu uncl thtough onlinc pwmutiaio iu 

pm.J<><c .--qwoe. of ltnrtJfilr br.lll.<h with G=.,·_, h-f-.mJ, :ind 
WHEREAS, 1hc GVB M•<kting Deparnnmi" 11> m<::re<libk tc:>m of P""'""""'~ ,,-,.L,-,Juili OOk;itt"d to t.uililin,.,- .,..i meogrl=urig rd>uon;tHp• wuh 

trivti 1rnfu.uy p.u--rrn:n, ona"""'ng <•=n .. <><llrne p= tu COfi'urocno, mJ p.-omutmg 1M- b<:-~uty of Gwun '" core muktto, 1r><luillng J>f'UI, Km.->, Chmo, 
R""""- H<>ng Kc"'!_(, Tou-wsn, Nmth AmenG>, mJ the I~ md 

WHEREAS, rhe GVB M~ ll-cp:><UT\"'11 cur>e< (hi: !~mt~ of gn=mg .00 Wvrn1<fy>11J;; Gu='• toumm ln><c by <kilv<ciog f,.,,n 
kkll >nd dfec-uve !l:rlllCJIJCO for 1111:r.>rn-n11 vl<iloro w Gu.un :md =~ revenue •tr=rui mw our iilmd Ooc of tho:sc mukc-ang ID-ltc-g><OI wa.. tl,.; 
J,;vdo'P"""'t (Jfth~ '.--'hop Gunn fi;:,,--nVJI!, Giam'o fi"t glob>J m00n coop=iID't m:l!kning c=ip;ugn. The~~• pht:ili""""11 <U<X<= w<l gcr=:..tc<l :>11 

unprCCTJrnted S.( Mrl\IU<l DolUt-o in rneili>. Of""""' (<>< GW-m- The Shr>p Guam Fe«!V:iJ, "'"" lll U. _,,..., )'<'ll, h:u !J<Ke be-c<""" m mnual GVH "'W"'tuf'e .,,,.-enc 
wJ ,,,.,~ lWU<kJ the WH P:1a& .-\.<<!. T~vd A"oocuno-n Gold Awlld for MMl<=rrg Mc'<.lu--CurummcrTr:ivcl H<ochUtt; wJ 

WHEREAS, 111 20H, <ht(~ tnvcl narl.:ct pro:rv~d I;\) he 1hc f~t b"'"''"~ v\Sll'-" ""W"<'f't m the wurlJ mJ rhc {;V\J \fatknn!I; (~r "'°" 
~omrrurrcd !'-' ~h«liflg"'" eng;l#mCm wrth !he Ch= m:ui:ct. The Dcputmcnr'odfurt, to m:i.rl<ctG= ;W w >i-u:.ctli.-c ,,,.,rl<]-O;u, m1<ITT m C\ur1;t """-!lcni 
"'• !4.9 f><"~<Ont "'''~ m Chm"""' vMto.- 01nv;ili. The= >wc<•W~ rr12rh-ttng wd ttht10rulup >Uffigthcrungw._, rnlin>fffi tn ck R,_;,. mukt, ,,,.-luch "'"' 
><> <lUMmJtn;;- 1Cl9.3 pcrc"'11 lfl(_-r= !ll Vl:<t<ur unvili W>th 6,LW Runi;,n "'-"lino: tn ~y Zf!1J, fu u~ <k Dqnnrnro1'o ~to .di<cv<" S,DOJ Rlliit:lO 
V!n!ON tn l•Y 2tl\3;:=J. 

WHEREAS, tk CVB Mo.ckting D<-plunncn1 W<l-lh rdcndc-:o•ly to "'fin,: •r.J cnho.UKc G=n'• tmccmunn.J lmUtntl brm<l hy ,Jc,-infymg """!""' t>>-Vd 
r~~ dui C-.Ul be 1.,..-etog,.J m =rkrtmg .,,;J p~ Gu= ro the worlci T\11< t> rn<rr0<cJ by rhc grown, tfl G=·:; o,,.,,...,,U rourut um<i>li, wl-ud1 grr:w 2 
f"-<<:<'nt m 2013 !I, 1-33 mdhon, up foxn L4 rru!Jion"' ZD!2- :!00 <> tiflkc,J .u the 4"' he! yr-;u-m Gumi'• 6iry (50} J~=- ofl'-"11t><n; wd 

WHEREAS, rho: FY W\3 G\'li M;ul.;ctrng Dq>Um>ent'> Gk>W .,WU<.b <nd'-'<k "M1""1 Romm<>e T.-"""~ 27• lntcrmui:i=l Tt0vd E•p<\ Hong K<111g; 
~lk>t Bouth (lper>U<Xl~ 16"' K1>1e> \l/nrld Tcwd h.1r, Scuul, K~ "ik-M h~~o.-c Pcrformma~ 1tr" Ko.-a World T,..-d Flli-. Seoul. Kon-.; ~!kot &lath 
l'L--riunm.r>ce" 20"'- T.upcr l!!t.-mi.ooml T .. vd Fon-, Torw~n; klkorT""mm Officen - ).\")',\ T"""""' A~, Tulcyu.J'-P""• md ~\'Sf.\ Gold A.....ud-M~·nng 
\lcJ>a-Conrumcr T,-,.,-el Bn:xtrntc" - !>o.aiic ,\<W> Tr~vcl A""'><tlULl1l; ul<l 

WHEREAS, rn,,,GVB MM:l.:cnrtg Dqtlntr:rt_-nt coo.nnu<• n, f<:>C\UO on the- rru<4~ where (;uw:i =In..! :u><l whcr~ •t "'~ ''f~runn..,-. frw: l>C"-' o;rcr.i..-th, in<l 
woll cuntrnt>C w protno1t GlUm U > «1fe :.r>J ""-'fymg wodJ-duo dc-;tm.itl<>n; "'""' thc-feforc, OC rt 

R.ESOLVf:D, th:u f M11•aTrtlfl4t Tnr ,'l,'a-LJJ,,,fat,,,_ G~ du<:; hereby. on hchalf of tk p=pk of Cllifll, <<:<:ogruu :u><l r~e 1k Gu~n V1,.,tot< 
&"""" (G\IB) M11kc-ong l)qx>rcrru:.-nc nn it:< xh±n<c-rnrn' ,of be-mg rw:neJ no rt>.: 2fl!~ Govc-r-uur·, M>gPr<> "Urut of tk \'c-ar"'; and J.i;ou funh<'< c~tc<\J > <rntere 
U• 01o-JhJ. Na S1 Y•'•t Ai.:o'J,.' to G\'B fo< "' wmmmncnt >o<l JcJ1cmoo to mukct>tig ;md pmmomig the- bc-..wty wJ rnlrurc of our «J-Mtd of G= to !he 
world, wJ b.: rt further 

RF.SOLVED, lfh>t thi: Sp<--lln cc-rtify. mJ th<- Lcgrgl>uw: Scrncr~ >IU-0' tu, ihc >.<lupt>on hc:r=t: wd ift:t! L'-'f""' of W -'"'be dit-.-t:Jtle,- tnn.·rnmcJ m 
l'll.<r l~ufio, GVfl Mnketmg ~t; cu _Ion N>Llua P D~t, (_;\'B Gcnct":l.l M•fl¥r. wJ tn 1he Honoc-ilik EJ-,,,11.-d J R C:>.l"", J M"!'!''/ai:,,,, (;~ 

OULV A."JO REGUtARI.Y ADOPTED BY 1 ML"IA'TRENTAJ11l£SNA11HESJ.ATVRANGlliHANONTHR ta"' OAYOF FEBilUARY?tlU. 

(~ JU~F.d.D:----
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I MINA 'TRENT AI TRES NA LIHESLATURAN GUAHAN 
2015 (FIRST) Regular Session 

Resolution No. 13-33 (LS) 

Introduced by: T. R. Mufia Barnes 
B. J.F. Cruz 
Judith T. Won Pat, Ed.D. 
Frank F. Blas Jr. 
T. C. Ada 
V. Anthony Ada 
FRANK B. AGUON, JR. 
James V. Espaldon 
Brant T. McCreadie 
Tommy Morrison 
R. J. Respicio 
Dennis G. Rodriguez, Jr. 
Michael F.Q. San Nicolas 
Mary Camacho Torres 
N. B. Underwood, Ph.D. 

Relative to recognizing and congratulating the Guam 
Visitors Bureau (GVB) Marketing Department on its 
achievement of being named as the Governor's 2014 
Magpro "Unit of the Year"; and to further extending a 
sincere Un Dangkolo 1Va Si Yu'os Ma'ase' to GVB for its 
commitment and dedication to marketing and promoting 
the beauty and culture of our island of Guam to the world. 

BE lT RESOLVED BY I M/JVA'TRENTAI TRES NA LIHESLATURAN 

2 GUAHAN: 

1 



1 WHEREAS, the MagPro Awards is a government-wide employee recognition 

2 program within the Executive Branch of the government of Guam, which is the 

3 highest and most competitive employee awards program bestowed by I lvfaga'lahen 

4 Guahan (the Governor of Guam); and which showcases the outstanding employees 

5 and programs of the government of Guam. The Guam Visitors Bureau (GVB) 

6 Marketing Department was nominated for "Unit of the Year" under the category of 

7 Small Department/ Agency; and 

8 WHEREAS, the GVB Marketing Department works diligently to strengthen 

9 the relationship with travel industry partners by organizing diverse programs, 

I 0 including sales incentives and participation in tourism fairs in core markets, including 

11 Japan, Korea, Russia, China, Hong Kong, Taiwan, North America, and the 

12 Philippines; and 

13 WHEREAS, the GVB Marketing Department works to increase Guam's online 

14 presence to consumers by using search engine optimization tactics, such as consumer 

15 web promotion tie-ins, keyword searches, and blogging on major websites; and 

16 WHEREAS, the GVB Marketing Department promotes the beauty of Guam 

1 7 through location shooting of popular television drama series, music, and feature 

18 videos for each core market; and generates valuable exposure to targeted audiences of 

19 general consumers; and 

20 \VHEREAS, the GVB Marketing Department works to leverage popular 

21 consumer products with Guam's messaging to travel through online promotions to 

22 produce equities of familiar brands with Guam's brand; and 

23 WHEREAS, the GVB Marketing Department is an incredible team of 

24 passionate individuals dedicated to building and strengthening relationships with 

2 



1 travel industry partners, increasing Guam's online presence to consumers, and 

2 promoting the beauty of Guam in core markets, including Japan, Korea, China, 

3 Russia, Hong Kong, Taiwan, North America, and the Philippines; and 

4 \VHEREAS, the GVB Marketing Department carries the tremendous 

5 responsibility of growing and diversifying Guam's tourism base by delivering fresh 

6 ideas and effective strategies for attracting visitors to Guam and increasing revenue 

7 streams into our island. One of those marketing strategies was the development of the 

8 Shop Guam Festival, Guam's first global media cooperative marketing campaign. The 

9 campaign was a phenomenal success and generated an unprecedented 8.4 Million 

10 Dollars in media exposure for Guam. The Shop Guam Festival, now in its 3rd year, has 

11 since become an annual GVB signature event and was awarded the 2014 Pacific Asia 

12 Travel Association Gold Award for Marketing Media-Consumer Travel Brochure; and 

13 WHEREAS, in 2013, the Chinese travel market proved to be the fastest 

14 growing visitor segment in the world and the GVB Marketing Department was 

15 committed to strengthening its engagement with the China Market. The Department's 

16 efforts to market Guam as an attractive world-class resort in China resulted in a 14.9 

17 percent increase in Chinese visitor arrivals. The same aggressive marketing and 

18 relationship strengthening was mirrored in the Russia market, which saw an 

19 outstanding 109 .3 percent increase in visitor arrivals with 6, 134 Russian visitors in FY 

20 2013, far exceeding the Department's goal to achieve 5,000 Russian visitors in FY 

21 2013; and 

22 WHEREAS, the GVB Marketing Department works relentlessly to refine and 

23 enhance Guam's international tourism brand by identifying unique travel experiences 

24 that can be leveraged in marketing and promoting Guam to the world. This is mirrored 

3 



1 by the grmvth in Guam's overall tourist arrivals, which grew 2 percent in 2013 to 1.33 

2 million, up from l.4 million in 2012. 2013 is ranked as the 4'h best year in Guam's 

3 fifty (50) years of tourism; and 

4 WHEREAS, the FY 2013 GVB Marketing Department's Global Awards 

5 include: "l\1ost Romantic Tour" - 2th [nternational Travel Expo, Hong Kong; "Best 

6 Booth Operation" - 26th Korea World Travel Fair, Seoul, Korea; "Best Folklore 

7 Performance" - 26'h Korea World Travel Fair, Seoul, Korea; "Best Booth 

8 Performance" - 20'h Taipei International Travel Fair, Taiwan; "Best Tourism Office" -

9 JATA Tourism Awards, Tokyo, Japan; and "PATA Gold Award-Marketing Media-

l 0 Consumer Travel Brochure" - Pacific Asian Travel Association; and 

11 WHEREAS, the GVB Marketing Department continues to focus on the 

12 markets where Guam can lead and where it sees opportunities for new growth, and 

13 will continue to promote Guam as a safe and satisfying world-class destination; now 

14 therefore, be it 

15 RESOLVED, that I lvfina'Trentai Tres Na Liheslaturan Guahan does hereby, 

16 on behalf of the people of Guam, recognize and congratulate the Guam Visitors 

17 Bureau (GVB) Marketing Department on its achievement of being named as the 2014 

18 Governor's MagPro "Unit of the Year"; and does further extend a sincere Un 

19 Dangkolo Na Si Yu'os Afa'ase' to GVB for its commitment and dedication to 

20 marketing and promoting the beauty and culture of our island of Guam to the world; 

21 and be it further 

22 RESOLVED, that the Speaker certify, and the Legislative Secretary attest to, 

23 the adoption hereof~ and that copies of the same be thereafter transmitted to Pilar 

24 Laguafia, GVB Marketing rvtanager; to Jon Nathan P. Denight, GVB General 

4 



l l\1anager; and to the Honorable Edward J.B. Calvo, I Maga'lahen Guahan. 

DULY AND REGULARLY ADOPTED BY I MINA'TRENTAI TRES NA 
LJHESLATURAlVGUAHA1VON THE 18TH DAY OF FEBRUARY 2015. 

JUDITH T. WON PAT, Ed.D. 
Speaker 

UNA BARNES 
Legislative Secretary 
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